Legislatively Adopted Performance Measures, continued



Legislatively Adopted Performance Measures, 2005-07
	Agency Name: 
COLUMBIA RIVER GORGE COMMISSION
	
	

	Agency Mission:
Protect And Enhance The Scenic, Natural, Cultural And Recreational Resources Of The Columbia River Gorge, And Support The Economy Of The Area By Encouraging Growth To Occur In Urban Areas And Allowing Economic Development Consistent With Resource Protection.

Related Oregon Benchmarks (OBMs) or High-Level Outcomes (HLOs): percentage of Oregon agricultural land in 1970 still reserved for agricultural use (OBM#80)

Percentage of Oregon forest land in 1970 still reserved for forest use (OBM #81)




	Agency Name:
Columbia River Gorge Commission

	Col-1
	Col-2
	Col-3
	Col-4
	Col-5
	Col-6
	Col-8

	Agency Goal
	OBM#
HLO#
	Key Performance Measure (KPM)
	PM No.
	2006 Target
	2007 Target
	Lead Unit or Division

	Goal 1: 
	Mission
	Percent of new residential developments [out of what number] in the National Scenic Area that occurs in urban areas [SHOW BOTH OR AND WA NUMBERS]
	2
	
	100%
	agency

	Goal 2: Support the economic vitality of the Gorge urban areas and allow other economic development consistent with resource protection.
	Mission
	Percent of grants and loans made [out of what number]  in Columbia Gorge area by Oregon Investment Board and Washington Investment Board that are certified by the Gorge Commission


	3
	
	100%
	agency

	Goal 2
	OBM

#80

	Percent of developments approved  [out of what number]  in the National Scenic Area on land designated agricultural that preserve the land for current or future agricultural production
	4
	
	95%
	agency

	Goal 2
	OBM

#81

	Percent of developments in the National Scenic Area approved  [out of what number]  on lands designated forest that preserve the land for current or future forest management.  
	5
	
	95%
	agency

	Goal 3: Increase citizen understanding and participation in decision-making processes in the National Scenic Area.
	Mission
	Percent of appeals  [out of what number]  to the Gorge Commission that are resolved through alternative dispute resolution.
	6
	
	60%
	agency

	Goal 3
	Mission
	Number of participants [out of what number]  in presentations made by the Gorge Commission to civic and community groups each year who state that they have a better understanding of the National Scenic Area after the presentation
	7
	
	80%
	agency

	Goal 3
	Mission
	Number of Citizens surveyed [out of what number] at Commission meetings who feel they were fairly treated by the Gorge Commission .
	8
	
	80%
	agency

	Goal 4: Coordinate effective and consistent implementation of the Management Plan by county governments.
	Mission
	Percent of county development decisions  [out of what number]  that are reviewed during the land use permitting process by Gorge Commission staff.  [SHOW BOTH OREGON AND WASHINGTON NUMBERS]
	9
	
	60%
	agency

	Goal 4
	Mission
	Percent of Development Reviews issued within:

 72 days

102 days

150 days
	14
	
	80%- 72 days

95%-102 days

100%-150 days

	agency

	Goal 5: Facilitate a Gorge-wide approach to issues that makes efficient use of public resources, supports interagency projects and solves problems.
	Mission
	Annual federal appropriations letter coordinated by March 1 of every year.  
	12
	
	1
	agency

	Goal 1
	Mission
	Percent of development reviews issued within 72 days, 102 days and 150 days
	14
	
	85%

90%

100%

	agency

	     
	     
	Percent of customers rating their overall satisfaction with the agency above average or excellent.
	15
	N/A
	N/A
	     

	     
	     
	Percent of customers rating satisfaction with agency services above average or excellent for:
	16
	
	
	     

	     
	     
	   A:  Timeliness
	   
	N/A
	N/A
	

	     
	     
	   B:  Accuracy
	   
	N/A
	N/A
	     

	
	
	   C:  Helpfulness
	   
	N/A
	N/A
	     

	     
	     
	   D:  Expertise
	   
	N/A
	N/A
	     

	     
	     
	   E:  Information Availability
	   
	N/A
	N/A
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