Legislatively Adopted Performance Measures, 2005-07
	Agency Name: 
OREGON LAND USE BOARD OF APPEALS
	
	

	Agency Mission:
Luba Was Created To Simplify The Appeal Process, Speed Resolution Of Land Use Disputes And Provide Consistent Interpretation Of State And Local Land Use Laws.
Related Oregon Benchmarks (OBMs) or High-Level Outcomes (HLOs): BM 68 (Traffic Congestion); 71 (Vehicle Miles Traveled); 74 (Affordable Housing); 80 (Agricultural Lands); 81 (Forest Lands).


	Agency Name:
LUBA

	Col-1
	Col-2
	Col-3
	Col-4
	Col-5
	Col-6
	Col-8

	Agency Goal
	OBM#
HLO#
	Key Performance Measure (KPM)
	PM No.
	2006 Target
	2007 Target
	Lead Unit or Division

	LUBA Goal 1.  Resolve land use appeals quickly. 
	68, 71, 74, 80, 81

	Percentage of appeals of land use decisions that are resolved within statutory deadlines or, if all parties agree, within no more than a 7 day extension of the statutory deadline
	1
	90%
	90%
	Director's Unit

	LUBA Goal 1.
	68, 71, 74, 80, 81
	Percentage of record objections that are resolved within 60 days after the record objection is received by LUBA.  
	2
	90%
	90%
	Director's Unit

	LUBA Goal 2.  Resolve all legal errors in land use decisions in a single appeal.
	68, 71, 74, 80, 81

	Percentage of decisions where all issues are resolved when reversing or remanding a land use decision.  
	3
	100%
	100%
	Director's Unit

	LUBA Goal 3.  Issue final opinions that correctly resolve legal issues and are sustained on appeal.Resolve land use cases correctly
	68, 71, 74, 80, 81
	Percentage of final opinions that are sustained on appeal.
	4
	85%
	85%
	Director's Unit

	LUBA Goal 4.  Assure that the LUBA appeal process is open and accessible to decision makers, attorneys and citizens
	68, 71, 74, 80, 81

	Number of months to publish LUBA Reports.
	5
	3 mos.
	3 mos.
	Director's Unit

	LUBA Goal 4.
	68, 71, 74, 80, 81
	Percentage of weeks in which LUBA slip opinions are posted on LUBA’s web page on the Monday following the week in which they are issued
	6
	95%
	95%
	Director's Unit

	LUBA Goal 4.
	68, 71, 74, 80, 81

	Interval in days following publication of LUBA Report that the headnotes are incorporated into the headnote digest on LUBA’s web page.  
	7
	30 days
	30 days
	Director's Unit

	LUBA Goal 4.
	32
	Number of oral arguments scheduled annually outside Salem in geographically dispersed locations
	8
	5
	5
	Director's Unit

	LUBA Goal 5
Excellent customer service.
	Mission

	Percent of customers rating their overall satisfaction with the agency above average or excellent.
	
	N/A
	N/A
	     

	LUBA Goal 5
Excellent customer service.
	Mission

	Percent of customers rating satisfaction with agency services above average or excellent for:
	
	
	
	     

	     
	

     

	   A:  Timeliness
	   
	N/A
	N/A
	

	     
	     
	   B:  Accuracy
	   
	N/A
	N/A
	     

	     
	

     

	   C:  Helpfulness
	   
	N/A
	N/A
	     

	     
	     
	   D:  Expertise
	   
	N/A
	N/A
	     

	     
	

     

	   E:  Information Availability
	   
	N/A
	N/A
	     


