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Legislatively Adopted Performance Measures, 2005-07

	Agency Name: 
OREGON PARKS AND RECREATION DEPARTMENT
	
	

	Agency Mission:
To Provide And Protect Outstanding Natural, Scenic, Cultural, Historic And Recreation Sites For The Enjoyment And Education Of Present And Future Generations.
Related Oregon Benchmarks (OBMs) or High-Level Outcomes (HLOs): OBM #90: Acres of state-owned parks per 1,000 Oregonians.


	Agency Name:
Oregon Parks and Recreation Department

	Col-1
	Col-2
	Col-3
	Col-4
	Col-5
	Col-6
	Col-8

	Agency Goal
	OBM#
HLO#
	Key Performance Measure (KPM)
	PM No.
	2006 Target
	2007 Target
	Lead Unit or Division

	Promote outdoor recreation in Oregon
	Mission
	Percent of all qualified local recreation and heritage grant requests funded (approved by JLAC, November 2006)
	1
	N/A
	56%
	Grants Division and Heritage Conservation 

	
	
	Percent of grant projects fully executed within 730 days (approved by JLAC, November 2006)
	2
	N/A
	79%
	Grants Division, Heritage Conservation, and Accounting Unit

	
	Mission
	Percent of Oregonians who believe Oregon is doing a "Very or Somewhat Good" job of providing parks and natural areas and preserving Oregon’s heritage.
	3
	
	90+%
	Director’s Office

	
	Mission
	Number of visitors to Oregon State Parks.
	4
	
	43,805,339
	Public Servcies Division

	
	Mission
	Number of properties, sites or districts that benefit from an OPRD-managed heritage program. [Count National Register, all Heritage Division managed/administered incentive programs.]
	5
	
	750
	Heritage Conservation

	Acquire properties that build upon the diversity and strength of our current system.
	OBM #90  
	Park lands and waters acquired by OPRD as a percentage of total goal (approved by JLAC, November 2006)
	6
	
	81.2%
	Resource Management and Planning Division

	Deliver world-class interpretive experiences to park visitors
	Mission
	Percent of parks that have achieved designated level of service as prescribed in Interpretive Master Plan
	7
	
	35%
	Resource Management and Planning Division

	
	Mission
	Number of new beach and river access sites added to the state parks system.
	8
	
	2
	Resource Management and Planning Division

	
	Mission
	Miles of new trail added to the state parks system.
	9
	
	20
	Resource Management and Planning Division

	Provide varied, high-quality camping and other overnight experiences.
	Mission
	Percent of alternative camping opportunities per total campsites available.
	10
	
	4.9%
	Operations Division

	
	Mission
	Percent reduction in facilities backlog since 1999. [Project graph to 2014]
	11
	
	64%
	Operations Division

	     
	     
	Percent of customers rating their satisfaction with the agency’s customer service as “good” or “excellent”: overall customer service, timeliness, accuracy, helpfulness, expertise and availability of information
	12
	N/A
	N/A
	Director’s Office

	
	
	Percentage of fairgoers who have visited the Oregon State Fair at least once every other year (approved by JLAC, November 2006)
	13
	
	86.3%
	Financial Services

	
	
	Percentage increase in annual Exposition Center gross revenue (approved by JLAC, November 2006)
	14
	
	11%
	Financial Services

	
	
	Percent of total best practices met by the State Parks and Recreation Commission
	15
	
	100%
	Director’s Office
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