Legislatively Adopted Performance Measures, continued



Legislatively Adopted Performance Measures, 2005-07
	Agency Name: 
SECRETARY OF STATE

	Agency Mission:
Provide stewardship of public resources by: a) facilitating access to government records and information, b) ensuring that the public dollars are well-spent, c) offering registration services to businesses and consumers, d) safeguarding the democratic process, e) overseeing state lands for the common school fund, and f) advancing cultural opportunities for all Oregonians.
Related Oregon Benchmarks (OBMs) or High-Level Outcomes (HLOs): OBM # 31 - Voting


	Agency Name:
Secretary of State

	Col-1
	Col-2
	Col-3
	Col-4
	Col-5
	Col-6
	Col-8

	Agency Goal
	OBM#
HLO#
	Key Performance Measure (KPM)
	PM No.
	2006 Targets
	2007 Target
	Lead Unit or Division

	
	
	Cost Per Hour, Audits Division Compared to Private Auditors
	1
	$68/$116
	$68/$116
	Audits Division

	
	
	Value of revenue enhancements, savings, or questioned costs in audit reports.
	2
	$35 M
	$35 M
	Audits Division

	
	
	Dollar savings per dollar spent on economy and efficiency audits.
	3
	$22
	$22
	Audits Division

	
	
	Percentage of recommendations implemented.
	4
	90%
	90%
	Audits Division

	
	
	Number of rules published electronically and in paper
	5
	N/A
	N/A
	Archives

	
	
	Number of e-Government central business services available.
	6
	6
	6
	Corporation 

	
	
	Business registration - document processing turnaround time from receipt
	7
	38 hours
	38 hours
	Corporation 

	
	
	Notary - document processing turnaround time from receipt
	8
	53 hours
	53 hours
	Corporation 

	
	
	UCC - document processing turnaround time from receipt
	9
	28 hours
	28 hours
	Corporation 

	
	
	Voters’ Pamphlet cost per page printed.
	10
	$.004
	$.004
	Elections 

	
	
	Number of contribution and expenditure reports filed.
	11
	4,926
	4,926
	Elections 

	
	
	Percent of women, people of color, and persons with disabilities as a percentage of SOS’ workforce.
	12
	62%/13%/7%
	62%/13%/7%
	Agency-wide

	     
	

     

	Percent of customers rating their overall satisfaction with the agency above average or excellent.
	13
	N/A
	N/A
	Agency-wide


	     
	     
	Percent of customers rating satisfaction with agency services above average or excellent for:
	14
	
	
	Agency-wide

	     
	

     

	   A:  Timeliness
	   
	N/A
	N/A
	

	     
	     
	   B:  Accuracy
	   
	N/A
	N/A
	     

	
	

     

	   C:  Helpfulness
	   
	N/A
	N/A
	     

	     
	     
	   D:  Expertise
	   
	N/A
	N/A
	     

	     
	

     

	   E:  Information Availability
	   
	N/A
	N/A
	     

	
	
	The agency shall modify or develop performance measures that more closely reflect activities, management, and outcomes.  The new measures must be approved by the Joint Legislative Audit Committee by August 1, 2006.
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