

Updated by JLAC, September 2006

Legislatively Adopted Performance Measures, continued

Updated by JLAC, September 2006



Legislatively Adopted Performance Measures, 2005-07

	Agency Name: 
DEPARTMENT OF HIGHER EDUCATION
	
	

	Agency Mission:
ORS 351.009 - The Legislative Assembly Declares That The Mission Of All Higher Education In Oregon Is To: 1) Enable Students To Extend Prior Educational Experiences In Order To Reach Their Full Potential As Participating And Contributing Citizens By Helping Them Develop Scientific, Professional, And Technological Expertise, Together With Hightened Intellectual, Cultural, And Humane Sensitivities And A Sense Of Purpose. 2) Create, Collect, Evaluate, Store, And Pass On The Body Of Knowledge Necessary To Education Future Generations. 3) Provide Appropriate Instructional, Research And Public Service Programs To Enrich The Cultural Life Of Oregon And To Support And Maintain A Healthy State Economy.
Related Oregon Benchmarks (OBMs) or High-Level Outcomes (HLOs): OBM 24, 26, 4, 7, 11 

The goals for Higher Education are provided in statute (SB 919 from the 1997 Legislative Assembly).  These goals include: 1) access, 2) quality, 3) employability/economic opportunities, and 4) cost effectiveness.  The statute requires Higher Education to develop measures and indicators of these goals.  The OUS Board adopted 14 key indicators (12 common and 2 campus-specific) in October 1997.




	Agency Name:
Department of Higher Education

	Col-1
	Col-2
	Col-3
	Col-4
	Col-5
	Col-6
	Col-8

	Agency Goal
	OBM#
HLO#
	Key Performance Measure (KPM)
	PM No.
	2006 Target
	2007 Target
	Lead Unit or Division

	Goal 1.1 Access

Expand access to students who meet admission standards:

lower income students
	24, 26, 11
	Cost of attendance for a resident undergraduate (tuition & fees, room & board, other expenses) as a percent of Oregon median family income
	1
	28.6%
	28.6%
	Enrollment Policy

	Goal 1.1 Access

Expand access to students who meet admission standards:

lower income students
	24, 26, 11
	Percent of total cost of attendance covered by federal and state need-based aid for resident undergraduate financial aid recipients by  

(a) financial aid including loans

(b) financial aid excluding loans
	2
	45.8%       (all fin. aid)

21.8% 

(w/o loans)
	45.8%       (all fin. aid)

21.8% 

(w/o loans)
	Enrollment Policy

	Goal 1.1 Access

Expand access to students who meet admission standards:

entering freshmen
	24, 26, 11
	Number of entering first-time, full-time freshmen
	3
	10,323
	10,765
	Strategic Programs and Planning

	Goal 1.1 Access

Expand access to students who meet admission standards:

community college transfers
	24, 26, 11
	Number of students who are new Oregon community college transfers
	4
	4,149
	4,330
	Strategic Programs and Planning

	Goal 2.1 Quality

Increase quality of existing programs: Customers' views
	26
	Approved by JLAC: Average rating of overall quality of engineering/computer science graduates by Oregon employers (5-pt scale)
	5
	
	     
	Strategic Programs and Planning

	Goal 2.1 Quality

Increase quality of existing programs: Customers' views
	26
	Average rating of overall quality of experience by recent OUS bachelor's graduates (5-pt scale)
	6
	
	
	Strategic Programs and Planning

	Goal 2.1 Quality

Increase quality of existing programs: Customers' views
	26
	Total gifts from philanthropic sources 

($ in millions), reported by the following categories:  Capital projects, Faculty support (including chairs), Scholarships, and Other.  Targets, however, are set for the sum of the four categories.
	7
	$818.7
	$843.3
	OUS Controller

	Goal 2.2 Quality

Increase quality of undergraduate program:

Student success
	26
	Ratio of students to full-time faculty
	8
	26.0
	25.0
	Strategic Programs and Planning

	Goal 2.2 Quality

Increase quality of undergraduate program:

Student success
	26
	Percent of full-time freshmen who demonstrate progress by returning for the second year
	9
	81.5%
	82.0%
	Strategic Programs and Planning

	Goal 2.2 Quality

Increase quality of undergraduate program:

Student success
	26
	Percent of full-time freshmen starting and completing a bachelor's degree at an OUS university (6-year graduation rate)
	10
	57.4%
	58%
	Strategic Programs and Planning

	Goal 2.2 Quality

Increase quality of undergraduate program:

Student success
	26
	Percent of Oregon community college transfers completing a bachelor's degree at an OUS university
	11
	77.5%
	78.0%
	Strategic Programs and Planning

	Goal 2.3 Quality

Increase quality and external resources for research and scholarship programs
	7b
	Total sponsored research & development (R&D) dollars supported by external fund sources ($ in millions) –disaggregated between federal and private sources for historical data, aggregated for targets
	12
	$299.3
	$314.6
	OUS Controller

	Goal 2.3 Quality

Increase quality and external resources for research and scholarship programs
	7b
	Sponsored research dollars per faculty at research/doctoral universities ($ in thousands)
	13
	$144.3
	$149.5
	OUS Controller

	Goal 3.1 State economic needs 

Commercializing university research into profitable business ventures
	7b, 4
	Number of inventions disclosed per year
	14
	96
	101
	Strategic Programs and Planning

	Goal 3.1 State economic needs 

Commercializing university research into profitable business ventures
	7b, 4
	License income per $100M research ($ In thousands) per year
	15
	$1,257
	$1,266
	Strategic Programs and Planning

	Goal 3.1 State economic needs 

Commercializing university research into profitable business ventures
	7b, 4
	Approved by JLAC: Number of start-up/spin-off companies per $100M research expenditures per year
	16
	
	     
	Strategic Programs and Planning

	Goal 3.2  State economic needs Employability of graduates
	26
	Percent of bachelor's graduates completing an OUS-approved internship
	17
	50%
	Biennial
	Strategic Programs and Planning

	Goal 3.2  State economic needs Employability of graduates

Goal 2.2  Student success
	26
	Total number of bachelor's degrees granted
	18
	12,978
	13,234
	Strategic Programs and Planning

	Goal 3.2  State economic needs Employability of graduates

Goal 2.2  Student success
	26
	Total number of advanced degrees granted (master’s, doctoral, and professional)
	19
	4,886
	5,042
	Strategic Programs and Planning

	Goal 3.2  State economic needs Employability of graduates
	26
	Total number of degrees granted in engineering and computer sciences (all levels, includes multiple majors)
	20
	1,432
	1,481
	Strategic Programs and Planning

	Goal 3.2  State economic needs Employability of graduates
	26
	Percent of graduates employed and/or continuing education
	21
	91.0%
	Biennial
	Strategic Programs and Planning

	Goal 3.2  State economic needs Employability of graduates
	26
	Percent of employed graduates working in Oregon
	22
	80.0%
	Biennial
	Strategic Programs and Planning

	Goal 3.3  State economic needs

Rural Oregon
	
	External funds generated per state dollar invested in statewide public services
	23
	$1.39
	$1.42
	Strategic Programs and Planning

	Goal 4.1 Cost effectiveness
	26
	Revenues per FTE student as a percent of average revenues per FTE student at peer universities (100% = peer average revenues per FTE student)
	24
	
	
	Strategic Programs and Planning

	
	
	Added: Freshman participation rate (percent)
	25
	20.8
	20.8
	

	
	
	Added: Average time to degree for students entering as first-time freshmen (years)
	26
	4.59
	4.59
	

	
	
	Added: Average time to degree for Oregon community college transfer students (years)
	27
	3.04
	3.04
	

	
	
	Added: Number of volunteers associated with Statewide Public Services programs per FTE faculty in SWPS  (Extension Service only)
	28
	167.6
	168.4
	

	
	
	Added: Number of Oregon residents participating in activities sponsored through SWPS programs per FTE faculty in SWPS  (Extension Service only)
	29
	5,000
	5,263
	

	
	
	Develop: Teachers prepared in foreign language instruction
	30
	
	
	

	
	
	Develop: Teachers prepared in special education
	31
	
	
	

	
	
	Develop: Teachers prepared in math instruction
	32
	
	
	

	
	
	Develop: Graduates prepared to work in health professions
	33
	
	
	

	
	
	Develop: OUS program completers prepared in nursing
	34
	
	
	

	
	
	Added: Percent of customers rating their overall satisfaction with the agency above average or excellent.
	35
	N/A
	N/A
	     

	
	
	Added: Percent of customers rating satisfaction with agency services above average or excellent for:
	36
	
	
	     

	
	
	   A:  Timeliness
	37
	N/A
	N/A
	

	
	
	   B:  Accuracy
	
	N/A
	N/A
	     

	
	
	   C:  Helpfulness
	38
	N/A
	N/A
	     

	
	
	   D:  Expertise
	39
	N/A
	N/A
	     

	
	
	   E:  Information Availability
	40
	N/A
	N/A
	     

	
	
	
	41
	
	
	

	
	
	
	42
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